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Executive Summary
Background and Methodology
In 2008, the Canadian Wireless Telecommunications Association (CWTA)
commissioned Harris/Decima to assess the penetration of wireless phones
among Canadian households and to help them understand key usage trends,
behaviours, and attitudes surrounding wireless phones.
A total of 2,300 telephone surveys were completed between July 28 and
August 8, 2008. Interviews were conducted with Canadians 18 years of age
and older. In addition, a total of 246 interviews were completed with
Canadian youth between the ages of 13 and 17. Harris/Decima completed
this latter phase of the research via a national online panel specializing in
youth.

Survey Results
The results from the 2008 study reveal that not only has wireless phone
usage increased significantly over the past 10 years, but that the way in
which wireless phones are used has also changed a fair bit. Essentially,
more Canadians are using wireless phones, usage of wireless phones is
deeper within each household and Canadians continue to consider them
viable alternatives to their traditional home phone. Approximately 6% of
Canadian households have a cellular phone instead of a home phone
service.
In terms of household usage, this study reveals that 72% of Canadian
households report they have access to a wireless phone. This recent result
represents a statistically significant increase since the last time this study
was conducted in 2006, when 64% of Canadian households claimed access.
Access to Wireless Phones: 1997 to 2008
80%

72%
64%

60%

41%

44%

37%

40%
29%
20%
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BASE: All respondents (n=2,300 in 2008)
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Albertans continue to be at the forefront of wireless phone adoption with a
household penetration rate of 82% while Quebecers represent the other end
of the wireless penetration spectrum at 61%. The research also shows a
higher than average incidence of wireless phones among Canadians under
55 years of age.
When looking at penetration rates at the individual level, Canadians in the 18
to 34 age bracket are the most likely to have a wireless phone at 73%.
Roughly two-thirds of Canadians in the 16 to 17 and 35 to 54 age brackets
report having access to a wireless phone. Given that cell-only individuals
were not part of the telephone survey, penetration rates are likely to be
marginally higher, particularly in the 18 to 34 age bracket, where 18% report
having a cell phone instead of a home phone service.
This research investigated a variety of key metrics among those who
currently have access to a wireless phone in their household. Results show
the following:
• Wireless phone penetration is not only widening, in other words
spreading increasingly to more households, but also getting “deeper”
within each household as each household has access to an increasingly
greater amount of wireless phones.
• The manner in which Canadians are using their wireless phones for
personal and for business purposes is very similar to that reported in
2006. Consistent with last wave, wireless phones are being used mostly
for personal (61%) reasons. Business use appears secondary, with over
one quarter (27%) reporting this type of use. The proportion using them
evenly for personal and business calls remains stable at 8%.
• Nearly half (46%) have used their wireless phone to help them out of an
emergency situation.
A part of the study examines usage of specific cellular phone features among
Canadians who have access to a cellular phone. Incidence of each feature
among cell phone users is summarized in the figure below:
Send or receive text messages

44%

Take pictures

38%

Download content such as ring-tones
and wallpaper

15%
13%

Send or receive multi-media messages
Send or receive emails
Instant messaging
Look up information on the Internet

11%
9%
7%

Download music 4%

0%
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Text messaging and taking pictures tops the list of the most common
activities that are performed with cellular phones (excluding voice calls).
Compared to the previous wave, use of these features has grown
substantially.
Generally, as would be expected, younger users are
significantly more likely to use, access or subscribe to nearly all the various
cell phone features and services.
An ongoing metric of interest for both the wireline and the wireless industry is
the extent to which households are likely to replace one or all of their
traditional telephone lines with one or many wireless services. Results show
that 19% are likely to replace an existing traditional telephone service with a
wireless telephone service in the next year.
The natural extension to this analysis is to estimate the actual proportion of
Canadian households who have already replaced their wireline service. A
special research exercise has allowed us to estimate that approximately 6%
of households have in fact replaced their traditional telephone line.
Questions pertaining to social impacts and networking reveal the following:
•

•

•

•

•
•
•

The majority of Canadian adults (86%) and youth (74%) do not access
social networking sites such as Facebook and MySpace on their cell
phones.
Just over half (54%) of respondents feel that their cellular phone
improves the quality of their leisure time. Younger Canadians below 35
are far more likely than their older counterparts to feel that the use of
their cellular hone has a positive impact on the quality of their leisure time
(69% vs. 47% respectively).
Nearly one third (31%) of adult and half of youth (51%) “texters” feel that
the ability to text their friends and family has improved their relationships
with them. Although mobile social networking is a far less common
activity than text messaging, one fifth (22%) of adult and one quarter
(26%) of youth mobile social networkers feel that this mode of
communication improves their relationships with friends and family.
When modes of communication are compared head-to-head, cellular
users are most reluctant to give up voice communications. Text
messaging is the second most valued mode of communication, and
mobile social networking appears to be the one most likely to be given up
of the three.
A large majority (94%) of youth indicate they feel safe having access to a
wireless phone in the event that they need to reach their family.
Over two thirds (70%) of youth cell users feel that having a cell phone
allows them to effectively manage their family’s schedule.
Just over half (55%) of youth feel their cell phone allows them to have a
better relationship with their family.
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Finally, a few questions around communications devices reveal the following:
•

•

A home phone service appears to be most vulnerable to cellular services.
Over 1 in 10 (13%) agree that their cell phone has replaced their need for
a home phone service.
In terms of perceived importance of devices relating to the needs and
lifestyle of cellular phone users, computers and Internet top the list. Cell
phones are the third most important devices.
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Introduction
Background
In 2008, the Canadian Wireless Telecommunications Association (CWTA)
commissioned Harris/Decima to assess the penetration of wireless phones
among Canadian households and to help them understand key usage trends,
behaviours, and attitudes surrounding wireless phones.
Prior to the merger with Harris Interactive, Decima Research had completed
four waves of Wireless Attitudes research for CWTA (in April 1997, 1998,
2000, and 2006). Various wireless market indicators were tracked in these
studies, enabling the development of methodologically consistent dashboard
indicators.

Research Objectives
Rather than simply collecting up-to-date measures of wireless penetration
and trends, this wave, CWTA is interested in measuring more behavioural
and attitudinal metrics. More specifically, the overall objectives of this wave
of the research include:
•

Develop a clear understanding of the specific uses of cellular phones
including how they are used, whom people are contacting, frequency of
use, and reasons why they use their phones;

•

Understand the split between business and personal use;

•

Gauge intentions to use a wireless service only (no landline) and
determine the proportion of Canadians who use a cell phone exclusively;

•

Determine the extent to which subscribers utilize their cellular phones to
access social networking sites like Facebook, and MySpace, etc.; and

•

Understand the extent to which cell phone subscribers are using the
various tools readily available on their cellular phones such as text and
multi-media messaging, photography, accessing and downloading
Internet content, etc.

Methodology
A total of 2,300 telephone surveys were completed between July 28 and
August 8, 2008. Interviews were conducted with Canadians 18 years of age
and older. The sponsorship of the study was not revealed (i.e., “we are
calling from Harris/Decima”). Of this total sample, 1,328 wireless homes
were interviewed.
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Unless otherwise noted in the report, 19 times out of 20 (95%), the real value
for the variables in the population, as estimated by the sample (n=2,300), will
fall within ± 2.0% of the values presented in the report. One time out of 20,
the real value of the variable in the population will fall outside this range.
Note that this applies to estimated proportions in the 50% range
(conservative assumption); the closer a percentage is to either 0% or 100%,
the more precise the sample estimate will be.
The data is weighted to reflect age and gender distributions within each
province. The 95% confidence intervals for the regional sub-groups are as
follows:
Region

Sample Size

Margin of Error

Atlantic
Quebec
Ontario
Manitoba / Saskatchewan
Alberta
British Columbia
Total Canada

300
531
663
229
231
346
2,300

± 5.7%
± 4.3%
± 3.8%
± 6.5%
± 6.5%
± 5.3%
± 2.0%

Younger cell phone users between the ages of 13 and 17 were also targeted
in this study. Harris/Decima completed this phase of the research via a
national online panel specializing in youth.
A total of 246 (± 6.3%) interviews were completed with Canadian youth
between July 29 and August 16, 2008. The youth data is weighted to reflect
age within each province. Throughout the report, youth data is either
presented or highlighted in purple.
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Study Findings
USAGE AND BEHAVIOURS
Wireless Phone Ownership and Usage
This part of the study examines the proportion of Canadians who have
access to a wireless phone, and the number of phones in each household.
Furthermore, results for the split between personal and business use of
cellular phones, and whether respondents have used a cellular phone to help
them out of an emergency situation are also presented in this section.

Wireless Phone Access across Canada
Approximately 7 in 10 (72%) Canadians report they have access to a
wireless phone.
This value of 72% refers to household penetration (i.e., the
proportion of Canadian households with access to a wireless phone)
and is not to be confused with individual penetration values
This recent result represents a significant increase since the last time this
study was conducted in 2006, when 64% of Canadian households claimed
access. Although tracking of this measure has been somewhat sporadic
since 2000, the upward shifts are consistent with the growth trend that had
been observed between 1997 and 2000.
Access to Wireless Phones: 1997 to 2008
80%

72%
64%

60%

41%

44%

37%

40%
29%
20%

0%
1997

1998

1999

2000

2006

2008

BASE: All respondents (n=2,300 in 2008)

Consistent with all the previous waves of this study, a number of key
population segments stand out as being significantly more likely to have
access to a wireless phone. At the regional level, residents in Alberta have
always been at the forefront and continue to be so again this year with a
household penetration rate of 82%. Quebecers represent the other end of
the wireless penetration scale, trailing all other regions by a significant
margin at 61%. This has been another consistent trend since 1997. Most of
the other regions show penetration levels ranging between 71% and 76%.
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Other important demographic trends that have withstood the test of time
include higher penetration rates among Canadians under 55 years of age
compared to their older counterparts.
Results for the 2008 study are presented below along with the time-series
data.
Access to Wireless Phones by Region and Age
Total

72%

BC

72%
82%

Alberta
Sask/Man

72%
76%

Ontario
61%

Quebec

71%

Atlantic

86%

18-34

81%

35-54
53%

55+
0%

20%

40%

60%

80%

100%

BASE: All respondents (n=2,300)

Since 2006, we’ve seen an 8% increase in penetration. For the most part,
this increase is consistent across region and age segments of the population.
Similar to the previous wave, growth is observed in all three age groups.
Access to Wireless Phones: 1997 to 2008

2008

2006

2000

1999

1998

1997

72%

64%

44%

41%

37%

29%

BC

72%

65%

43%

39%

34%

29%

Alberta

82%

79%

60%

52%

51%

37%

Saskatchewan / Manitoba

72%

68%

45%

43%

42%

28%

Ontario

76%

68%

47%

43%

41%

36%

Quebec

61%

51%

35%

27%

26%

16%

Atlantic

71%

63%

36%

32%

30%

25%

18-34

86%

74%

45%

52%

37%

32%

35-54

81%

72%

55%

42%

38%

33%

55+

53%

48%

24%

25%

31%

18%

ACROSS CANADA
REGION

AGE

© Harris/Decima

|

harrisdecima.com

8

CWTA – 2008 Attitudes Towards Wireless Study (FINAL)

Wireless Penetration by Area Code
Consistent with previous waves of research, analysis was conducted to
understand the penetration of wireless phones by Canadian area codes
(NPA’s). Generally, results show that Canadians in northern (82%) and
southern (82%) Alberta, as well as those in the Greater Toronto area (80%)
are the most likely to have access to a wireless phone. Conversely, those in
Montreal (54%) and northern Quebec (58%) are the least likely. Due to small
sample sizes, caution is warranted in considering some of the results
presented in this table.

Area Codes

2008:
Sample Size

2008: % With 2006: % With
Access to
Access to
Wireless
Wireless
Phone
Phone

204 – Manitoba

105

71%

66%

250 – British Columbia (except Vancouver)

167

68%

55%

289 – South central Ontario: GTA

1

---

---

306 – Saskatchewan

124

73%

71%

403 – Southern Alberta

116

82%

75%

416 – Metro Toronto

125

76%

68%

418 – NE Quebec: Quebec
450 – Southeastern Quebec; suburbs
outside metro Montreal
506 – New Brunswick

141

60%

38%

180

67%

64%

79

68%

60%

514 – SW Quebec: Montreal city

97

54%

54%

519 – SW Ontario: Windsor

128

76%

64%

604 – Metro Vancouver

176

76%

78%

613 – SE Ontario: Ottawa

132

78%

71%

647 – South central Ontario: Toronto
705 – NE Ontario: Sault Ste. Marie/N
Ontario: N Bay, Sudbury
709 – Newfoundland and Labrador

3

---

---

99

65%

57%

74

74%

65%

778 – British Columbia: Greater Vancouver

3

---

---

780 – Northern Alberta, north of Lacombe

115

82%

83%

807 – Western Ontario: Thunder Bay

20

79%

---

819 – West/North Québec

113

58%

46%

902 – Nova Scotia, Prince Edward Island

147

72%

64%

905 – S Cent. Ontario: Greater Toronto Area

155

80%

78%

2,300

72%

64%

Total Across Canada
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Cell Phone Penetration by Age Group
The 2008 survey allowed us to estimate approximate cell phone penetration
levels for each of the age groups tested: 8-12, 13-15, 16-17, 18-34, 35-54,
and 55 and older. Results show that penetration is highest among
Canadians between the ages of 18 and 34 at 73%, followed by those
between the ages of 35 and 54 (66%) and between 16 and 17 (65%). Please
note that cell-only individuals have been excluded from these penetration
calculations. Inclusion of cell-only individuals would increase penetration
levels, particularly in the 18 to 34 age group.
Cell Phone Penetration by Age
8-12

5

13 - 15

30%

65%

16 - 17

18 - 34

73%

35 - 54

66%

40%

55+
0%

20%

40%

60%

80%

100%

QUESTION: How many people in your household are from
___ to ___ years of age? How many of the people in this age
group, if any, have a wireless phone that they’re the main
user of? (Source A3, A4)

Number of Wireless Phones in the Household
Among those who currently own or have access to a wireless phone in their
household, one third (32%) indicate there is only one wireless phone in their
household, while over two thirds of them (69%) report having access to two
or more wireless phones, including 11% with access to four or more wireless
phones.
When compared to the previous waves of research, these results represent a
significant shift in the wireless phone household. Not only is wireless phone
penetration widening, in other words spreading increasingly to more
households, results also show that access to wireless phones is also getting
“deeper” within each household as each one has access to an increasingly
greater amount of wireless phones.
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Number of Phones in the Household: 1997 to 2008
32%

2008

44%

14%

43%

2006

38%

11%

69%

2000

0%

20%

40%

One

Two

4% 3

18%

75%

1997

4% 2

20%

77%

1998

8%

25%

73%

1999

11%

20%

60%

80%

Three

3 1%

3 2

100%

Four or more

QUESTION: How many people in this age group, if any, have a
wireless phone that they’re the main user of? (Source A4)
BASE: Those who have access to a wireless phone and who
provided a valid response at A4 (n=1,288 in 2008)

Personal versus Business Usage of Wireless Phones
Over the span of six years from 2000 to 2006, a significant shift was
observed with respect to how Canadians use their wireless phones. These
results suggested a more polarized use of wireless phones – they are being
used either mostly for personal or mostly for business, with the proportion
using it evenly diminishing from 30% in 2000 to 8% in 2006. More recently in
2008, results have been strikingly consistent with those observed in 2006.
Usage Split between Personal and Business by Year
2008

61%

2006

60%

8%

8%

46%

2000

0%

20%
Mostly Personal

23%

28%

47%

1998

29%

30%

49%

1999

27%

22%

24%

40%

60%
Both Equally

28%

80%

100%

Mostly Business

QUESTION: During a typical week, what percentage of the calls on your
wireless phone is for personal purposes? (Source A6)
BASE: Those who have access to a wireless phone (n=1,328 in 2008)
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As one would expect, wireless phone usage does significantly differ by age.
As shown in the figure below, personal use is far more common among
younger wireless users (18 to 34 years of age) than among older wireless
users (35 years of age and older). Although users between 35 and 54 still
predominantly use their wireless phones for personal purposes (to the order
of 55%), they are more likely than other age groups to use their wireless
phones mostly for business purposes.
Usage Split between Personal and Business by Age
70%

18-34

9%

55%

35-54

8%

61%

55+

0%

20%

33%

7%

40%

Mostly Personal

18%

60%
Both Equally

26%

80%

100%

Mostly Business

QUESTION: During a typical week, what percentage of the calls on your
wireless phone is for personal purposes? (Source A6)
BASE: Those who have access to a wireless phone (n=1,328 in 2008)

Emergency Purposes
Nearly half (46%) of those who have access to a wireless phone say they
have used their wireless phone to help them out of an emergency situation.
A much lower proportion of cell phone users who have used their phones in
these types of situations is observed for younger Canadians between the
ages of 13 and 17 (31%).
Cell Phone Usage in Emergency Situations
60%
50%
46%
43%

3

42%

40%
31%

20%

0%
1999

2000

2006

Adults

Youth
2008

QUESTION: Have you ever used the wireless phone to help you out of an
emergency situation? (Source A7, E2)
BASE: Those who have access to a wireless phone (Adults n=1,328 in 2008;
Youth n=246)
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Cellular Phone Features Usage
This next section of the study looks at how Canadians use their cellular
phones. Specific topics explored include preferred wireless features, parties
most often contacted via a cellular phone, and the extent to which Canadians
are making use of the various tools readily available on cellular phones such
as text and multi-media messaging, photography, accessing and
downloading Internet content, etc.

Activities Performed Over Cellular Phones
Not surprisingly, text messaging and taking pictures top the list of the most
common activities that are performed with cellular phones (excluding voice
calls). With the exception of downloading content like ring-tones and
wallpaper which has remained stable at 15%, the use of all of these activities
has grown substantially over the past couple of years.
Cell Phone Feature Usage - Overall
2006
Send or receive text
messages

25%

Take pictures

15%

Download content such as
ring-tones and wallpaper

15%

Send or receive multimedia messages

6%

Look up information
4%
on the Internet
Download music

44%
38%
15%
13%

3%

Send or receive emails 6%
Instant messaging

2008

2%

11%
9%
7%
4%

BASE: Those who have access to a wireless phone (Adults n=1,328 in 2008; Youth n=246)

Additional analysis yielded important differences across age categories. For
summary purposes, respondents were grouped into four age categories for
this analysis: 13 to 17, 18 to 34, 35 to 54, and those 55 years of age and
above. As one would expect, results of this exercise demonstrate the clear
differences that exist between younger and older Canadian cell phone users.
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In general, younger users are significantly more likely to use, access, or
subscribe to nearly all the various cell phone features and services. Case in
point: those between the ages of 13 and 17 are over six times more likely
than those 55 years of age and older to download content, send or receive
multi-media messages, and instant message. Youth are also over four times
more likely to send or receive text messages, take pictures and look up
information on the Internet. They are also earlier adopters when it comes to
more recent wireless features such as listening to music and downloading
music through their cell phones.
Younger adults between the ages of 18 and 34 appear to exhibit usage
characteristics that are similar to their teenage counterparts. Beyond 34
years of age, there is a significant drop-off in usage of the primary activities
of text messaging, taking pictures, and downloading content.
Cell Phone Feature Usage by Age

Send or receive text
messages

18-34

35-54

55+

(n=246)

(n=297)

(n=584)

(n=380)

83%

73%

74%

Take pictures
Download content such as
ring-tones and wallpaper
Send or receive multimedia messages

13-17

45%
38%

Send or receive emails 17%
Instant messaging

25%

Look up information 14%
on the Internet
Download music 13%

59%

37%

16%

34%

17%

25%

12

7%

24%

9

6%

12

13

6%

13

9

4%

10

7

3%

9

3%

1%

BASE: Those who have access to a wireless phone (Adults n=1,328 in 2008; Youth n=246)

Most Important Activities
To understand which cellular phone activities are the most valuable to users,
those with access to cellular phones were asked to identify their three most
important activities. Not surprisingly, talking is by far the most important
activity, followed by text messaging, and taking photos. After these primary
activities, importance tapers off dramatically for more sophisticated mobile
functions such as playing music, games, browsing the Internet, and working
on an organizer.
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Although the primary activities are common across the four age groups, the
popularity of non-voice call functions falls quickly with age.
Most Important Activities Conducted Over a Cell Phone

Talking

13-17

18-34

35-54

55+

(n=246)

(n=297)

(n=584)

(n=380)

92%

Sending/receiving
text messages
Taking photos

37%

Accessing voice mail 17%
Playing music 10

Browsing the Internet
Emergency service
contacts
Sending or
receiving emails
Other

59%
29%
4%
8%

Working on
organizer/calendar 10
Playing games

98%

77%

4%
8%

5%

96%
25%
16%
5%

10%
3%

2%
5%

3%

2%

5%

2%

2%

95%
9%

3%

1%
1%

7%

5%
7%

5%

9%

11%

QUESTION: What are the three most important activities that you perform on your cell
phone? (Source C2, E23)
BASE: Those who have access to a wireless phone (Adults n=1,328; Youth n=246)

Preferred Cellular Phone Features by Activity
Certain situations call for a specific mode of communication. This can be
seen by observing which mode of communication is preferred given a
specific social scenario. Canadian cell phone users between the ages of 13
and 17 were asked to identify which mode of mobile communication they
would prefer to use given five situations: making social plans, communicating
about homework, gossiping, flirting, and informing a friend about a cool new
song that was just heard.
Talking is the preferred method of communication when it comes to
discussing homework, making social plans, and gossiping. One can argue
that these situations typically involve communicating a larger volume of
information, often requiring prompt responses, and generally require
participation from two or more individuals i.e., mutual input. Naturally phone
calls best facilitate this type of communication.
Text messaging appears to be the preferred mode for informing a friend
about a cool new song that was just heard and to a lesser extent, flirting. It
can be argued that these types of social scenarios are less important and
immediate responses are not necessarily required.
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Preferred Communication Mode by Activity
62%

Making social plans

34%

Communicating about
homework

76%

19%

57%

Gossiping

Flirting

22

68%

20%
Talk

3 2

57%

25%

0%

4%

39%

39%

Inform a friend about a cool
new song you just heard

22

40%

Text messaging

5% 2

60%

80%

Instant messaging

100%

Through a social networking site

QUESTION: For each list of situations, I would like you to indicate which feature on your
cell phone you would prefer to use? (Source E28)
BASE: Youth who have access to a wireless phone (n=246)
‘Don’t know / Refused’ removed from base of calculation

Parties Most Often Contacted
Those who have access to a wireless phone were asked who they most often
call on their phone. Among adults, over half (54%) say they call other family
members such as parents, children, or relatives. Other commonly called
contacts include a spouse or partner (44%), friends (37%) and work
colleagues (17%).
Similarly, youth between the ages of 13 and 17 most often called other family
members (77%). Friends closely follow at 69% and one fifth (20%) of these
respondents say they call their boyfriend or girlfriend most often.
Parties Most Often Called
Other family members
(parents, children,
relatives)
Spouse, partner,
boyfriend, girlfriend

18-34

35-54

55+

(n=246)

(n=297)

(n=584)

(n=380)

77%
20%

7

8

Suppliers
Other

53%

44%

49%

55%
16%
4%

Clients
Employer, boss

48%

69%

Friends
Work colleagues

13-17

1%

7%

27%
21%
14%
10%

2%

5%

2%

3%

65%
40%
32%
10%
7%
3%
3%
7%

QUESTION: Who do you most often call on your cell phone? (Source B21A, E22A)
BASE: Those who have access to a wireless phone (Adults n=1,328; Youth n=246)
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Among those who send or receive text messages over their cellular phone,
friends appear to be the most commonly contacted party via text both among
youth (84%) and adults (50%). Other family members are second on the list,
however compared to voice calls, far fewer respondents contact family
members using text messaging.
Parties Most Often Texted
13-17

18-34

35-54

55+

(n=202)

(n=211)

(n=219)

(n=61)

Other family members
(parents, children,
relatives)

27%

30%

Spouse, partner,
boyfriend, girlfriend

22%

33%

Work colleagues

6%

Employer, boss

7%
1%

Clients

24%

66%

84%

Friends

44%

2%

35%
15%
3%
2%

62%
20%
19%
11%
1%
4%

Suppliers
Other

2%

1%

5%

QUESTION: Who do you most often text on your cell phone? (Source B21B, E22B)
BASE: Those who have access to a wireless phone (Adults n=512; Youth n=202)

Text Messaging
Among the 44% of adult cellular phone users who send or receive text
messages, one quarter (24%) say they send one text message in a typical
day and 44% send between two and ten messages per day. A total of 12%
report sending more than ten messages per day. On average, “texters” send
about seven text messages in a typical day.
As expected, younger cell phone subscribers are far more avid users of text
messaging, and on average, send over three times as many text messages
as adults (24 versus 7 respectively). As seen earlier, 83% of youth with
access to a wireless phone send or receive text messages.
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Average Number of Text Messages Sent per Day
Average # of Messages
Sent per Day

19%

Adults

Youth 4%

24%

19%

0%

13%

27%

21%

20%

<1 text message/day

17%

40%

1 text message/day

12%

7

24

42%

60%
2 text messages/day

80%

100%

3-10 text messages/day

>10 text messages/day

QUESTION: In a typical day, how many text messages do you SEND over your cellular
phone? (Source B2, E4)
BASE: Those send or receive text messages over their cellular phone (Adults n=512;
Youth n=202)
‘Don’t know / Refused’ removed from base of calculation

The same base of respondents was asked whether they perform other
texting activities such as using text to break the ice with someone new,
receiving text updates, responding to an ad or commercial, or by texting into
a TV show to cast a vote.
About one in ten (10%) adults and over one quarter (27%) of youth “texters”
say they have used texting as a way of breaking the ice with someone new.
Nine percent (9%) of adult and 14% of youth “texters” have received text
updates. Responding to a commercial or using texting to cast a vote are far
less common among adults, but notably more popular among youth.
Other Texting Activities
Adults
Used texting as a method of breaking
the ice with someone new

Received news, sports, or
entertainment text updates

Youth

10%

27%

9%

14%

Responded to a commercial
or ad by texting 4%

15%

Texted into a TV show to
cast a vote on something 4%

0%

12%

20%

40%

0%

20%

40%

QUESTION: Have you done any of the following on your cell phone? (Source B3, E5)
BASE: Those send or receive text messages over their cellular phone (Adults n=512;
Youth n=202)
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Among those who say they have received news, sports, or entertainment text
updates on their cell phone, 8% say that having received these types of
updates in the past, has decreased their interest in getting this information
from traditional media sources. Interestingly, one in five (20%) actually feel
that having received these text updates has increased their interest level in
obtaining this type of information from traditional media sources. Fully seven
in ten (70%) respondents feel that these updates have had no impact on their
interest level.
Impact of Text Updates on Desire to Obtain Information
from Traditional Media Sources

Impact of having received cell
phone text updates on interest in
getting this information from
traditional media sources

20%

0%

70%

20%
Increased interest

40%
No impact

8%

60%

80%

Decreased interest

2%

100%
Don't know

QUESTION: Has receiving text updates for news, sports, or entertainment on your cell
phone increased, decreased, or had no impact on your interest in getting this type of
information from traditional media sources like Internet, TV, radio, newspapers or
magazines? (Source B4)
BASE: Those who have received news, sports, or entertainment text updates on their
cellular phone (n=42)
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Taking Photos
Thirty-eight percent (38%) of those with access to a wireless phone say they
take pictures on their cellular phone. Among these individuals, 38% report
taking on average one picture per week while half (51%) report taking two or
more pictures in an average week. On average, adult cellular phone users
take about four pictures per week. Youth on the other hand, are far more
likely than adults (74% vs. 51% respectively) to take 2 or more pictures per
week. On average, youth cell phone users take about six pictures in a given
week.
Average Number of Pictures Taken per Week on Cell Phone
Average # of Pictures
Taken per Week

11%

Adults

3

Youth

0%

38%

24%

18%

15%

20%
<1 picture/week

27%

49%

40%
1 picture/week

60%
2 pictures/week

80%
3-10 pictures/week

6%

4

10%

6

100%
>10 pictures/week

QUESTION: In an average week, how many pictures do you take with your
cellular phone? (Source B6, E7)
BASE: Those who take pictures with their cellular phone (Adults n=454;
Youth n=190)

To understand how cell phone photographs are managed once they have
been taken, those who have taken pictures with their cellular phones were
asked to indicate the proportion of them that are posted on social networking
sites, sent to others from their phone, transferred over to a computer, and
stored on their cell phone for a while and eventually deleted. Respondents
were instructed to consider only quality pictures (i.e., not mis-shot
photographs) when answering the question.
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The majority of adult picture takers (59%) say their photos are stored on their
cell phones and eventually deleted. Nearly a third (31%) transfer their photos
to a computer, and 6% send the photos to others from their phone. Youth
manage their photos in a similar fashion to their adult counterparts, however
they are slightly more inclined to say they store their photos on their phone,
less inclined to transfer the photos to a computer, but are twice as likely to
post their photos on social networking sites via their phone.
Photo Management

59%

Adults

31%

62%

Youth

0%

24%

20%

Stored on cell phone & deleted

6% 3%

40%

Transferred to a computer

60%

7%

6%

80%

Sent to others from phone

100%

Posted on social networking sites

QUESTION: Next, I’d like to ask how you manage the photos you take on your cell
phone in a typical month? What percent of them are… (Source B7, E8)
BASE: Those who take pictures with their cellular phone (Adults n=454; Youth n=190)

Downloading Content
Among the 15% of cellular phone users who currently download content,
such as ring-tones, wallpapers or games over their cellular phone, about half
(50%) download content once a week and 40% do so less frequently. Youth
(23%) are far more likely than adults (9%) to download content 2 or more
times a week. On average, cellular phone users (both adult and youth)
download content about once per week.
Frequency with which Content is Downloaded to a
Cellular Phone in a Typical Week
Average No. of Times
Content is Downloaded
per Week

40%

Adults

50%

14%

Youth

0%

9%

63%

20%
<1 time/week

40%
1 time/week

1

1

23%

60%

80%

100%

2 or more times/week

QUESTION: In a typical week, how many times do you download content to your
cellular phone? (Source B11, E12)
BASE: Those who download content such as ring-tones, wallpaper, or games to their
cellular phone (Adults n=175; Youth n=105)
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Multi-Media Messaging
Of the 13% of adult cellular phone users who currently send or receive multimedia messages such as pictures, sound clips or videos over their cellular
phones, one quarter (25%) report sending one multi-message per week.
Another 28% of adults report sending two or more messages per week.
Youth are twice as likely to report sending 3 or more multi-media messages
per week. On average, adult cellular phone owners send two, and youth
cellular phone owners send three multi-media messages per week.
Average Number of Multi-Media Messages Sent per Week
Average No. of MultiMedia Messages Sent
per Week

47%

Adults

25%

37%

Youth

0%

18%

20%

<1 MM message/week

40%
1 MM message/week

12%

60%
2 MM messages/week

11%

17%

2

3

32%

80%

100%

3 or more MM messages/week

QUESTION: In a typical week, how many multi-media messages such as
pictures, sound clips or videos do you SEND with your cellular phone? (Source
B9, E10)
BASE: Those who send or receive multi-media messages over their cellular
phone (Adults n=153; Youth n=96)
‘Don’t know / Refused’ removed from base of calculation
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Sending Emails
Of the 11% who currently use their cellular phones to send or receive emails,
about 43% report sending between one and five emails per day and 13% do
so less frequently. Approximately 15% report sending between 6 and 10
emails and 29% indicate they send more than 10 emails per day. Sending
emails via a cell phone is a far less common activity among youth cell phone
users, as only 15% send 6 or more emails in a day. In comparison, 44% of
adults send this amount of emails per day. On average, adult cellular phone
users send 12 emails in a day and youth cell phone users send 7.
Average Number of Emails Sent per Day
Average No. of Emails
Sent per Day

13%

Adults

43%

15%

29%

12

1%

18%

Youth

0%

67%

20%

40%

<1 email/week

14%

60%

1 - 5 emails/week

80%

6 - 10 emails/week

7

100%
>10 emails/week

QUESTION: In a typical day, how many emails do you SEND over your wireless
device? (Source B18, E19)
BASE: Those who send or receive emails over their wireless device (Adults
n=129; Youth n=38)
‘Don’t know / Refused’ removed from base of calculation

Instant Messaging
Of the 9% of cell phone users who currently use their phones for instant
messaging, about one-third (32%) use it for this purpose every day and
another quarter (27%) use it a few times a week. Youth cell phone
messengers appear to be less frequent users of this tool.
Frequency of Instant Messaging
32%

Adults

34%

Youth

0%

20%

Every day

27%

7%

40%
Few times a week

11%

25%

30%

33%

60%
Once a week

80%

100%

Few times a month

QUESTION: On average, how often do you use your cellular phone for instant
messaging? (Source B20, E21)
BASE: Those who use their cell phone for instant messaging (Adults n=109; Youth n=61)
‘Don’t know / Refused’ removed from base of calculation
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Checking Information on the Internet
Of the 7% who currently check for information such as the weather, sport
scores or stock information on the Internet using their cellular phone’s web
browser, nearly half (45%) report doing so once a day and another 41%
check information two or more times a day. On average, adult cellular phone
users check for information four times a day whereas youth cellular users
check for information about half as frequently (2 times per day).
Frequency of Checking Information on the Internet
Average No. of Times
Checking Information
on Internet

14%

Adults

45%

10%

Youth

0%

18%

52%

20%
<1 time/day

40%
1 time/day

23%

21%

60%
2 times/day

4

2

17%

80%

100%

3 or more times/day

QUESTION: In a typical day, how many times do you check information on the
Internet using your cellular phone’s web browser? (Source B16, E17)
BASE: Those who check for information such as weather, sport scores on the Internet
using their cellular phone’s web browser (Adults n=81; Youth n=33)
‘Don’t know / Refused’ removed from base of calculation

Accessing and Playing Music
Only four percent of adult cellular phone users report downloading music to
their cellular phone. One third of these respondents (34%) indicate that they
download one song per week. Half (49%) download two or more songs to
their cellular phone. On average, cellular phone users download four songs
per week. Youth are far more likely than their adult counterparts to download
1 or more song per week (100% vs. 83%).
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Frequency of Downloading Songs
Average No. of Songs
Downloaded in a
Typical Week

17%

Adults

34%

10%

39%

Youth

0%

39%

19%

20%

<1 song/week

40%
1 song/week

4

4

42%

60%

80%

2 songs/week

100%

3 or more songs/week

QUESTION: In a typical week, how many songs do you download to your cellular
phone? (Source B13, E14)
BASE: Those who download music to their cell phone (Adults n=44; Youth n=42)
‘Don’t know / Refused’ removed from base of calculation

Among the four percent of adult cellular phone users who listen to music over
their cellular phones, nearly half (47%) report doing so every day or a few
times a week. Similarly, over half (52%) of youth who listen to music on their
cellular phones, do so either every day or a few times a week.
Frequency of Listening to Music over a Cellular Phone

28%

Adults

19%

20%

Youth

0%
Every day

32%

20%
Few times a week

40%
Once a week

19%

4%

23%

25%

60%
Few times a month

12%

18%

80%

100%

Don't listen to music on my cell phone

QUESTION: On average, how often do you listen to music on your cellular
phone? (Source B14, E15)
BASE: Those who download music to their cell phone (Adults n=44; Youth n=42)
‘Don’t know / Refused’ removed from base of calculation
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Cell Phone Only Households
An important objective of the research was to estimate the proportion of
Canadians who have a cellular phone in place of a home phone service.
Recognizing that cellular telephone numbers are not part of telephone
number databases market research firms typically use, nor are they captured
through random digit dialing approaches, Harris/Decima had to explore other
non-telephone survey based alternatives to measure this proportion.
Harris/Decima resorted to administering the following question to a total of
5,505 online households in June 2008:
Which of the following statements best reflects your current
situation: i) I have a cellular phone in addition to a home
phone service; ii) I have a cellular phone instead of a home
phone service; iii) I only have a home phone service; iv) I
don’t have a cellular phone or a home phone service
The outcome from this exercise reveals that approximately 6% of households
have a cellular phone instead of a home phone service. Given that in 2006
approximately 5% of Canadian households had a cell phone exclusively, the
value observed in 2008 represents a 20% increase over the level observed in
2006.
Results show that Canadians in BC and Manitoba/Saskatchewan are more
likely to have a cellular phone in place of a home phone service. By contrast,
those in Alberta, Quebec, and Atlantic Canada are the least likely to have a
cellular phone in place of a home phone service.
Telephone Service Profile of Canadian Households
7%

Male
5%

Female

9%

BC
Alberta

3%
8%

MB/SK
5%

Ontario
3%

Quebec

4%

Atlantic

18%

18-34
35-54

4%

55+ 1%
0%

10%

20%

Have a cellular phone instead of a home phone service

QUESTION: Which of the following statements best reflects your current situation: I
have a cellular phone in addition to a home phone service; I have a cellular phone
instead of a home phone service; I only have a home phone service; or I don’t have a
© Harris/Decima | harrisdecima.com
cellular phone or a home phone service?
BASE: Online respondents (n=5,505)
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Not surprisingly, younger Canadians between the ages of 18 and 34 are the
most likely to have a cellular phone in place of a home phone service

SOCIAL IMPACTS
Social Networking
This next section explores the use of cellular phones and their impact on
facilitating and maintaining relationships. The concept of mobile social
networking is introduced and the extent to which cell phone subscribers use
their phones in conjunction with social networking sites such as Facebook
and MySpace is explored.

Frequency of Accessing Social Networking Sites
The term mobile social networking refers to an activity whereby a cell phone
user accesses social networking sites such as Facebook and MySpace over
their cell phone. To understand the extent to which cell phone users are
participating in mobile social networking, respondents were asked how often,
if at all, they access these types of websites over their cellular phones.
Although social networking sites are continually gaining popularity, the
majority of adult (86%) and youth (74%) wireless users do not access these
sites over their cellular phones. As one would expect, youth are far more
habitual users of mobile social networking than their adult counterparts.
More specifically, youth cell phone users are twice as likely as adults to
access these types of sites from their cellular phones at least once a month
(24% vs. 13% respectively).
Access to Social Networking Sites

Adults

2 3

9%

Youth

0%

7%

86%

4% 4% 7%

20%

Several times a day
Couple of times a month

74%

40%

60%

Once a day
Don't access these sites on cell

80%

100%

Couple of times a week

QUESTION: How often would you say that you access social
networking sites such as Faxcebook and MySpace, etc. on your cell
phone? (Source C6, E27)
BASE: Those who have access to a wireless phone (Adults n=1,328;
Youth n=246)
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Impact on Quality of Leisure Time
To ascertain the value of cellular phones with respect to their impact on the
leisure time of users, those with access to a wireless phone were asked to
specify the extent to which they feel their cellular phone improves the quality
of their leisure time.
Overall, over half (54%) of respondents feel that their cellular phone
improves the quality of their leisure time. Younger Canadians (69%) are far
more likely to feel that the use of cellular phones has a positive impact on the
quality of their leisure time (versus 47% for Canadians 35 years of age and
above).
Perceived Impact of Cellular Phones on Leisure Time
Improves Quality of
Leisure Time
8%

TOTAL

10%

18-34

35-54

46%

59%

6%

0%
Greatly improves it

22%

38%

20%

12%

40%

Somewhat improves it

9%

20%

18%

42%

9%

55+

18%

7%

60%
Somewhat reduces it

5%

12%

54%

8%

18%

48%

35%

80%
Greatly reduces it

69%

47%

100%
No impact

QUESTION: To what extent do you feel that your cellular phone improves the
quality of your leisure time? Would you say it… (Source C4)
BASE: Those who have access to a wireless phone (n=1,328)
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Impact of Mobile Social Networking Tools on Relationships
Results have shown that text messaging is the second most important
activity performed on cell phones and is far more popular among younger
users. Mobile social networking is an activity that is gaining popularity, but is
still a relatively novel concept. Both of these forms of communication can
facilitate personal relationships, and respondents were asked to indicate how
these tools impact their relationships with friends and family.
Ability to Text Friends and Family
Nearly one third (31%) of adult and half of youth (51%) “texters” feel that the
ability to text their friends and family has improved their relationships with
them. Fully 59% of adults and 43% of youth feel that texting has had no
impact on their relationships. Interestingly, three times as many adults feel
that texting has actually worsened their relationships (9% vs. 3%).
Ability to Access Friends and Family Using Social Networking Sites
One fifth (22%) of adult and one quarter of youth (26%) mobile social
networkers feel that this mode of communication improves their relationships
with friends and family. The majority of these users feel that mobile social
networking has had no impact on relationships. Virtually no one feels that
mobile social networking is a detriment to their relationships.
Impact of Social Networking Tools on Relationships
with Friends and Family
Adults

Ability to text friends
and family

31%

Ability to access friends
and family using social
networking sites

9%

22%

0%

Youth

51%

59%

74%

20%

40%

60%

3

26%

80%

Improved relationships with friends & family

100% 0%

20%

43%

67%

40%

60%

Worsened relationships with friends & family

80%

100%

Has had no impact

QUESTION: Do you feel that the ability to text your friends and family has improved,
worsened, or has had no impact on your relationship with them? (Source C8, E31)
BASE: Those who send or receive text messages on their cell phone (Adults n=512; Youth
n=202)
QUESTION: Do you feel that the ability to access your friends and family using Facebook or
MySpace on your cell phone has improved? (Source C7, E30)
BASE: Those who access social networking sites on their cell phone (Adults n=138; Youth
n=68)
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Preferred Mode of Communication
To understand which modes of communication are perceived to be most
important, an exercise was administered whereby two modes of
communication were presented, and respondents were asked which of the
two modes they would rather give up for a single day. Three modes of
communication were tested: voice, text messaging, and mobile social
networking.
In the first scenario, text messaging and voice communications were
presented in tandem. A large majority of adults (84%) and just over half of
youth (56%) said they would rather give up text messaging. Clearly text
messaging is of far greater importance to youth and is nearly as important to
youth as voice communications.
The second scenario consists of text messaging being compared with mobile
social networking. Text messaging easily takes precedence between these
two modes in about a 3:1 ratio – that is, roughly three times as many
respondents would rather give up mobile social networking for a day than text
messaging.
In the last scenario, mobile social networking and voice communications are
compared, and to no surprise, a large majority of respondents would rather
give up mobile social networking than give up voice communications.
The results of this exercise show that text messaging trumps mobile social
networking, and voice communications trump text messaging. This is
consistent with results observed earlier when respondents were asked to
indicate the most important activities they conduct over their cell phone.
Preferred Mode of Communication
Adults
Text Messaging vs.
Voice Communications

Text Messaging vs.
Mobile Social Networking

84%

84%

40%

Rather give up text messaging

60%

39%

27%

76%

20%

56%

15%

22%

Mobile Social Networking vs. 14%
Voice Communications

0%

Youth

73%

20%

80%

100% 0%

80%

20%

Rather give up voice communications

40%

60%

80%

100%

Rather give up mobile social networking

QUESTION: If you had to give up either ___ or ___ on your cell phone for one day, which
service would you rather give up? (Source C9, E32)
BASE: Text vs. Voice (Adults n=512; Youth n=202); Text vs. Mobile Networking (Adults
n=81; Youth n=59); Mobile Networking vs. Voice (Adults n=138; Youth n=68)
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Cell Phones and Family Management
To further explore the value of cell phone usage among youth and in
particular how its use can be a benefit to familial relationships, three
questions were asked of youth who have access to a cellular phone:
Do you feel safe knowing that you can reach your family easily by using
your cell phone?
Having access to a cellular phone appears to provide a sense of comfort to
youth who carry them on their person. Fully 94% of youth with access to a
wireless phone indicate that they feel safe knowing that they can reach their
family easily by using their cell phone.
Does having a cell phone allow you to manage your family’s schedule
more effectively?
Cell phones also appear to be effective at allowing a teen user to manage
their family’s schedule more effectively. Approximately 70% of youth cell
users feel that having a cell phone allows them to effectively manage their
family’s schedule.
Does your cell phone allow you to have a better relationship with your
family?
With respect to the third question where youth were asked whether their cell
phone allows them to have a better relationship with their family, perceptions
are a little more mixed. Just over half (55%) gave an affirmative response to
this question.
Perceptions of Familial Benefits
Do you feel safe knowing that you
can reach your family easily by
using your cell phone?

94%

Does having a cell phone allow
you to manage your family’s
schedule more effectively?

70%

Does your cell phone allow you
to have a better relationship with
your family?

0%

55%

20%

40%

60%

80%

100%

Yes

QUESTION: I am going to read you a few statements. For each one, please
answer yes or no: (Source E24)
BASE: Youth who have access to a wireless phone (n=246)
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Interest in Schools Becoming More ‘Cell Phone Friendly’
Interest in the notion of cellular phones becoming more integrated with some
minor school functions appears fairly mild. When asked if they would be
interested if their school were to become more cell phone friendly, meaning
that school announcements would be communicated over their cell phone,
half (51%) indicated they would be very (20%) or somewhat (31%)
interested.
Interest in Having School Announcements Being
Communicated Over Cell Phones
Interested

20%

Youth

0%

31%

20%

Very interested

40%
Somewhat interested

23%

60%
Not very interested

23%

80%

51%

100%
Not interested at all

QUESTION: How interested would you be if your school was to become more
“cell phone friendly”, meaning that school announcements would be
communicated over your cell phone? (Source E29)
BASE: Youth who have access to a wireless phone (n=246)

Communications Devices
This final section looks at communication hardware, more specifically how
cell phones impact the use of other devices, appeal of all-in-one
communications devices where multiple functions are consolidated into a
single device, and the relative importance of common household electronic
devices.
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Impact of Cell Phones on Other Devices
Cellular phones have evolved over recent years to the point where they
perform a wide variety of functions that were traditionally only available
though stand-alone devices or services. Such stand-alone devices or
services include:
•
•
•
•
•

Home phone service
Mp3 player
Digital camera
Video camera
Internet browsing via a computer

Those with access to a wireless phone were asked to indicate the extent to
which they feel their cell phone has replaced their need for these other
devices.
Looking at the proportions of those who indicated at least an 8 out of 10 on a
10-point agreement scale, a home phone service appears to be the most
vulnerable to cellular services, with 13% of respondents agreeing that their
cell phone has replaced their need for a home phone service. Younger
adults between the ages of 18 and 34 (22%) are far more likely than older
Canadians (7%) to agree with this assessment.
Fewer respondents agree that their cell phone has replaced their need for an
mp3 player (6%), digital camera (5%), or video camera (5%). Internet
browsing on a cellular phone appears to have little traction, as only 2% of
respondents feel that their cell phone has replaced their need for Internet
browsing on a computer.
Impact of Cellular Phones on the Need for Other Stand-alone Devices
(Summary of Top 3 Box Scores)

Cell phone has replaced my need for a
HOME PHONE SERVICE

Cell phone has replaced my need for an
MP3 PLAYER

35-54

55+

(n=297)

(n=584)

(n=380)

22%

8%

9%

Cell phone has replaced my need for a
DIGITAL CAMERA

8%

Cell phone has replaced my need for a
VIDEO CAMERA

7%

Cell phone has replaced my need for
INTERNET BROWSING USING A
COMPUTER

18-34

2

5%

4%

3%

3%

1%

0%

6%

4%

3%

10%

20%

0%

3%

10%

20% 0%

10%

20%

QUESTION: On a scale from 1 to 10, where 1 is ‘strongly disagree’ and 10 is ‘strongly agree’,
please tell me the extent to which you agree with the following statements: (Source C1)
BASE: Those who have access to a wireless phone (n=1,328)
‘Don’t know / Refused’ removed from base of calculation
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Appeal of an All-In-One Communications Device
To further explore the notion of having multiple functions consolidated into a
single device, those with access to a wireless phone were asked to indicate
the extent to which they found this idea appealing. Overall, 38% of adults
feel that this idea is very (18%) or somewhat (20%) appealing. Not
surprisingly, youth (61%) are far more receptive to this notion.
Appeal of Feature Consolidation
Appealing

18%

Adults

20%

19%

27%

Youth

0%

34%

20%

Very appealing

12%

40%

Somewhat appealing

19%

60%
Indifferent

30%

10%

80%

Not very appealing

38%

6%

61%

100%
Not at all appealing

QUESTION: How appealing do you find the idea of using your cell phone as an allin-one device – such as having voice, email, music, photographs, video, GPS, etc.
all together in your cell phone? Would you say it is… (Source C3, E25)
BASE: Those who have access to a wireless phone (Adults n=1,328; Youth n=246)

Importance of Devices
Based on top 3 box scores (those who scored at least an 8 out of 10 on a 10point scale), computers and the Internet are the most important devices
relating to the needs and lifestyle of cellular phone users. Although
perceived importance of these devices is higher among younger Canadians,
importance falls gradually with age.
Cell phones are the third most important device in the list however
importance of cell phones falls more drastically with age. Case in point: 59%
of those between the ages of 13 and 17 feel cell phones are important,
whereas only one third (32%) of those 55 years of age and older share this
sentiment.
An opposite pattern is observed with a home phone service, where
importance appears to increase somewhat with age. Approximately 46% of
youth cell phone users feel that a home phone service is important. Among
those 55 years of age and above, this proportion jumps to 63%.
Mp3 players and gaming consoles are the two devices that are far more
valued among youth.
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Perceived Importance of Various Devices
(Summary of Top 3 Box Scores)
13-17

18-34

35-54

55+

(n=246)

(n=297)

(n=584)

(n=380)

Computer

78%

67%

59%

48%

Internet

77%

67%

57%

44%

59%

Cell phone
IPOD / mp3 player

47%

Home phone service

46%

Television
Digital camera

37%
32%

Gaming console 14%

49%
23%

35%
8%

48%
31%
31%
11%

32%
3%

63%

63%

40%
28%
2%

47%
27%
1%

QUESTION: On a scale from 1 to 10, where 1 is ‘not an important device in my life’ and
10 is ‘an extremely important device in my life’, please rate the importance of the
following devices as they relate to your needs and lifestyle? (Source C5, E26)
BASE: Those who have access to a wireless phone (Adults n=1,328; Youth n=246)
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Likelihood of Replacing Wireline with Wireless
An ongoing metric of interest for both the wireline and the wireless industry is
the extent to which households are likely to replace one or all of their
traditional telephone lines with one or many wireless services. Respondents
that indicated currently having access to a wireless phone were asked how
likely they would be to replace an existing traditional telephone service with a
wireless telephone service in the next year.
Overall results show that 19% are likely to do so (6% ‘very likely’ and 13%
‘somewhat likely’). This represents a statistically significant shift from the
16% who said they were likely in 2006.
Likelihood of Replacing Wireline with Wireless
Likely

6%

2008

13%

5%

2006

3%

2000

19%

11%

16%

10%

0%

13%

10%
Very likely

20%

30%

Somewhat likely

QUESTION: How likely would you be to replace your existing traditional
telephone service(s) with a wireless telephone service in the next year?
(Source C10)
BASE: Households with wireless access (n=1,587 in 2008, n=974 in 2006,
n=650 in 2000)
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Appendix A: Telephone Survey for Adults
CWTA - Wireless Attitudes Study 2008
Questionnaire
A: INTRODUCTION
Hello, my name is _______________. I’m phoning from Harris / Decima, a
national market research company. We’re conducting a survey about
telecommunications services used by Canadian households. I would like to
ask you a few questions. The survey will take about 8 minutes. Do you have
time to answer some questions now?
S1.

Are you 18 years of age or older? IF NO: May I please speak to the
individual in your household 18 years of age or older who will next be
celebrating their birthday?
Yes, now is good
No, not now
No, immediate refusal

D7.

SCHEDULE CALLBACK
ATTEMPT CONVERSATION
OTHERWISE TERMINATE

DO NOT READ - RECORD GENDER OF RESPONDENT
Male
Female

A1.

1
2
9

1
2

Wireless phones, also known as cell phones or smartphones are
telephones that are either installed in cars or carried from place to
place (not cordless phones). Some people also use a PDA such as a
Blackberry as a wireless phone. Which of the following best
describes those who have access to a wireless phone in your
household? ACCEPT ONLY ONE RESPONSE
You are only one in the household who owns or has access to a
wireless phone
Someone else in household owns or has access to a wireless
phone but you don’t
You and someone else in the household own or have access to
a wireless phone
No one in the household has access to a wireless phone
Don’t know
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A3.

How many people in your household are from 8 to 12 years of age?
Zero
One
Two
Three
Four or more
Don’t know

A4.

0
1
2
3
4
9

SKIP IF A3=ZERO OR DK: How many of the people in this age
group, if any, have a wireless phone that they're the main user of?
Zero
One
Two
Three
Four or more
Don’t know

0
1
2
3
4
9

REPEAT A3 – A4 FOR: 13-15, 16-17, 18-34, 35-54 AND 55 OR MORE
YEARS OF AGE.
SKIP TO C10 IF A1=2, 4, 9
ASK A6 AND A7 IF A1=1 OR 3
A6.

People use their wireless phone for personal and business calls.
During a typical week, what percentage of the calls on your wireless
phone is for personal purposes?
________
Don’t know

A7.

% of calls on cell phone per week that are personal
999

Have you ever used the wireless phone to help you out of an
emergency situation?
Yes
No
Don’t know
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B: USAGE AND BEHAVIOURS
Now I would like to ask you a few questions about some of the activities that
you would do over your cellular phone.
B1.

Do you currently send or receive text messages, also known as SMS
over your cellular phone? These are different from emails.
Yes
No
Don’t know

B2.

SKIP TO B5
SKIP TO B5

In a typical day, how many text messages do you SEND over your
cellular phone?
________
Don’t Know

B3.

1
2
9

number of text messages sent per day
99999

RANDOMIZE STATEMENTS
a.

Have you ever responded to a commercial or advertisement
by texting on your cell phone?
Have you ever texted into a television show like ‘Deal or No
Deal Canada’ or ‘PunchMuch’, etc. to cast your vote on
something?
Have you ever used texting as a method of breaking the ice
with someone new you have met prior to engaging in verbal
conversations?
Have you ever received news, sports, or entertainment text
updates on your cell phone?

b.

c.

d.

Yes
No
Don’t know
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B4.

ASK IF RECEIVED NEWS, SPORTS, OR ENTERTAINMENT TEXT
UPDATES ON CELL PHONE: Has receiving text updates for news,
sports, or entertainment on your cell phone increased, decreased, or
had no impact on your interest in getting this type of information from
traditional media sources like the Internet, TV, radio, newspapers or
magazines?
Increased your interest
No impact
Decreased your interest
Don’t know

B5.

Do you currently take pictures with your cellular phone?
Yes
No
Don’t know

B6.

1
2
9

SKIP TO B8
SKIP TO B8

In an average week, how many pictures do you take with your cellular
phone?
_______
Don’t Know

B7.

1
2
3
9

number of pictures taken per week
99999

Next, I’d like to ask how you manage the photos you take on your cell
phone in a typical month. What percent of them are… READ ALL
OPTIONS FIRST THEN COLLECT PERCENTAGES

Posted on social networking sites directly from your
phone (e.g. Facebook and MySpace)?
What percent are sent to others from your phone?
What percent are transferred over to a computer?,
and,
What percent are stored on your cell phone for a
while and eventually deleted?
TOTAL (MUST SUM TO 100%)

TIME
ALLOCATION
_____%
_____%
_____%
_____%
100%

INTERVIEWER NOTE: WE ARE REFERRING TO “GOOD”
PICTURES HERE – NOT THOSE IMMEDIATELY DELETED DUE
TO A MIS-SHOT.
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B8.

SKIP IF RESPONDENT SENDS PHOTOS TO OTHERS AT B7: Do
you currently send or receive multi-media messages such as
pictures, sound clips or videos over your cellular phone?
Yes
No
Don’t know

B9.

number of multi-media messages sent per week
99999

Do you currently download content such as ring-tones, wallpapers or
games over your cellular phone?
Yes
No
Don’t know

B11.

1
2
9

number of times content downloaded per week
99999

Do you currently download music to your cellular phone?
Yes
No
Don’t know

B13.

SKIP TO B12
SKIP TO B12

In a typical week, how many times do you download content to your
cellular phone?
________
Don’t know

B12.

SKIP TO B10
SKIP TO B10

In a typical week, how many multi-media messages such as pictures,
sound clips or videos do you SEND with your cellular phone?
________
Don’t know

B10.

1
2
9

1
2
9

SKIP TO B15
SKIP TO B15

In a typical week, how many songs do you download to your cellular
phone?
________
Don’t know
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B14.

On average, how often do you listen to music on your cellular phone?
READ LIST
Every day
A few times a week
Once a week
A few times a month
Don’t listen to music on my cell phone
Don’t know

B15.

Do you currently check for information such as the weather, sport
scores or stock information on the Internet using your cellular phone’s
web browser?
Yes
No
Don’t know

B16.

1
2
9

number of times info checked per day
99999

Do you currently send or receive emails over your wireless device?
Yes
No
Don’t know

B18.

1
2
9

SKIP TO B19
SKIP TO B19

In a typical day, how many emails do you SEND over your wireless
device?
________
Don’t know

B19.

SKIP TO B17
SKIP TO B17

In a typical day, how many times do you check information on the
Internet using your cellular phone’s web browser?
________
Don’t know

B17.

1
2
3
4
5
9

number of emails sent per day
99999

Do you currently use your cellular phone for instant messaging?
Yes
No
Don’t know
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B20.

On average, how often do you use your cellular phone for instant
messaging? READ LIST
Every day
A few times a week
Once a week
A few times a month
Don’t know

1
2
3
4
9

RANDOMIZE B21a AND B21b
B21a. Who do you most often call on your cell phone? READ IF
NECESSARY – ACCEPT MULTIPLE RESPONSES
Spouse / partner / boyfriend/ girlfriend
Other family members such as parents, children, or relatives
Friends
Work colleagues
Employer / boss
Clients
Suppliers
Other (Specify)
Don’t know

1
2
3
4
5
6
7
77
99

B21b. ASK IF B1=1: Who do you most often text on your cell phone?
READ IF NECESSARY – ACCEPT MULTIPLE RESPONSES
Spouse / partner / boyfriend/ girlfriend
Other family members such as parents, children, or relatives
Friends
Work colleagues
Employer / boss
Clients
Suppliers
Other (Specify)
Don’t know
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C: SOCIAL IMPACTS
C1.

On a scale from 1 to 10, where 1 is ‘strongly disagree’ and 10 is
‘strongly agree’, please tell me the extent to which you agree with the
following statements: RANDOMIZE STATEMENTS
a. My cell phone has replaced or reduced my need for a digital
camera.
b. My cell phone has replaced or reduced my need for a video
camera
c. My cell phone has replaced or reduced my need for an mp3
player.
d. My cell phone has replaced or reduced my need for a home
phone service.
e. My cell phone has replaced or reduced my need for Internet
browsing using a computer.

Strongly
agree
10

9

8

7
99

C2.

6

5

4

3

2

Strongly
disagree
1

Don’t know

What are the three most important activities that you perform on your
cell phone?
ACCEPT 3 RESPONSES – READ LIST IF
NECESSARY
Talking
Sending / receiving text messages
Sending / receiving email messages
Accessing voice mail
Taking photos
Browsing the Internet
Playing music
Playing games
Work on organizer (calendar)
Facebook/ MySpace/ Social networking
Reading alerts (news, sports, weather)
GPS mapping
Other (Specify)
Don’t know
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C3.

How appealing do you find the idea of using your cell phone as an allin-one device – such as having voice, email, music, photographs,
video, GPS, etc. all together in your cell phone? Would you say it
is…
Very appealing
Somewhat appealing
Indifferent
Not very appealing
Not at all appealing
Don’t know

C4.

5
4
3
2
1
9

To what extent do you feel that your cellular phone improves the
quality of your leisure time? Would you say it…
Greatly improves the quality of your leisure time
Somewhat improves it
Somewhat reduces it, or,
Greatly reduces the quality of your leisure time
No impact

C5.

4
3
2
1
9

On a scale from 1 to 10, where 1 is ‘not an important device in my life’
and 10 is ‘an extremely important device in my life’, please rate the
importance of the following devices as they relate to your needs and
lifestyle: RANDOMIZE LIST
a.
b.
c.
d.
e.
f.
g.
h.

Computer
Cell phone
Digital camera
Ipod/mp3 player
Gaming console such as an Xbox, Playstation, or Nintendo
Television
Internet
Home phone service

Extremely
important
10

9

8

7
98
99
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C6.

How often would you say that you access social networking sites
such as Facebook and MySpace, etc. on your cell phone? READ
LIST
Several times a day
Once a day
A couple of times a week
A couple of times a month
Don’t access those sites with my cell phone
Don’t know

C7.

ASK MOBILE SOCIAL NETWORKERS (C6=1 - 4): Do you feel that
the ability to access your friends and family using Facebook or
MySpace on your cell phone has improved, worsened, or has had no
impact on your relationship with them?
Improved
Worsened
Has had no impact
Don’t know

C8.

1
2
3
9

ASK IF B1=1: Do you feel that the ability to text your friends and
family has improved, worsened, or has had no impact on your
relationship with them?
Improved
Worsened
Has had no impact
Don’t know

C9.

1
2
3
4
5
9

1
2
3
9

RANDOMIZE STATEMENTS
a. ASK IF B1=1: If you had to give up either text messaging or
voice communications on your cell phone for one day, which
service would you rather give up?
b. ASK IF B1=1 AND C6=1 - 4: If you had to give up either text
messaging or mobile social networking (IF NEEDED: in other
words using Facebook or MySpace on your cell phone) on your
cell phone for one day, which service would you rather give up?
c. ASK IF C6=1 - 4: If you had to give up either mobile social
networking (IF NEEDED: in other words using Facebook or
MySpace on your cell phone) or voice communications on your
cell phone for one day, which service would you rather give up?
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C10.

Rather than having a traditional telephone line at home, some people
have begun using a cellular phone as their home phone. How likely
would you be to replace your existing traditional telephone service(s)
with a wireless telephone service in the next year? READ LIST
Very likely
Somewhat likely
Not likely
Don’t have a traditional home
phone service – currently only use a cell phone
Don’t know

1
2
3
4
9

D: DEMOGRAPHICS
Lastly, we would like to ask you a question of a general nature to help us
classify your responses.
D1.

How old were you on your last birthday?

_______________ YEARS OLD
98 or older
98
REFUSE
99

THANK RESPONDENT AND LOG INTERVIEW AS A COMPLETION
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Appendix B: Online Survey for Youth
CWTA - Wireless Attitudes Study 2008
Questionnaire
A: INTRODUCTION
We’re conducting a survey about telecommunications services used by
Canadian households. I would like to ask you a few questions. The survey
will take about 5 minutes.

E: YOUTH
ASK SECTION E TO YOUTH WITH A WIRELESS PHONE
E1.

First of all, I’d like to ask your age. How old are you?
_______________ YEARS OLD
98 or older
98
REFUSE
99
IF RESPONDENT < 13 OR >17, TERMINATE

E2.

Have you ever used your cell phone to help you out of an emergency
situation?
Yes
No
Don’t know

E3.

1
2
9

Do you currently send or receive text messages, also known as SMS
over your cellular phone? These are different from emails.
Yes
No
Don’t know

E4.

1
2
9

SKIP TO E6
SKIP TO E6

In a typical day, how many text messages do you SEND over your
cellular phone?
________
Don’t Know
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E5.

RANDOMIZE STATEMENTS
a. Have you ever responded to a commercial or advertisement by
texting on your cell phone?
b. Have you ever texted into a television show like Deal or No Deal
Canada or PunchMuch, etc. to cast your vote on something?
c. Have you ever used texting as a method of breaking the ice with
someone new you have met prior to engaging in verbal
conversations?
d. Have you ever received news, sports, or entertainment text
updates on your cell phone?
Yes
No
Don’t know

E6.

Do you currently take pictures with your cellular phone?
Yes
No
Don’t know

E7.

1
2
9

SKIP TO E9
SKIP TO E9

In an average week, how many pictures do you take with your cellular
phone?
_______
Don’t Know

E8.

1
2
9

number of pictures taken per week
99999

Next, I’d like to ask how you manage the photos you take on your cell
phone in a typical month. What percent of them are…

Posted on social networking sites directly from your
phone (e.g. Facebook and MySpace)?
What percent are sent to others from your phone?
What percent are transferred over to a computer?,
and,
What percent are stored on your cell phone for a
while and eventually deleted?
TOTAL (MUST SUM TO 100%)

TIME
ALLOCATION
_____%
_____%
_____%
_____%
100%

NOTE: WE ARE REFERRING TO “GOOD” PICTURES HERE –
NOT THOSE IMMEDIATELY DELETED DUE TO A MIS-SHOT.
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E9.

SKIP IF RESPONDENT SENDS PHOTOS TO OTHERS AT E8: Do
you currently send or receive multi-media messages such as
pictures, sound clips or videos over your cellular phone?
Yes
No
Don’t know

E10.

number of multi-media messages sent per week
99999

Do you currently download things like ring-tones, wallpapers or
games over your cellular phone?
Yes
No
Don’t know

E12.

1
2
9

number of times content downloaded per week
99999

Do you currently download music to your cellular phone?
Yes
No
Don’t know

E14.

SKIP TO E13
SKIP TO E13

In a typical week, how many times do you download content to your
cellular phone?
________
Don’t know

E13.

SKIP TO E11
SKIP TO E11

In a typical week, how many multi-media messages such as pictures,
sound clips or videos do you SEND with your cellular phone?
________
Don’t know

E11.

1
2
9

1
2
9

SKIP TO E16
SKIP TO E16

In a typical week, how many songs do you download to your cellular
phone?
________
Don’t know
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E15.

On average, how often do you listen to music over your cellular
phone?
Every day
A few times a week
Once a week
A few times a month
Don’t listen to music over my cell phone
Don’t know

E16.

Do you currently check for information such as the weather or sport
scores on the Internet using your cellular phone’s web browser?
Yes
No
Don’t know

E17.

1
2
9

number of times info checked per day
99999

Do you currently send or receive emails over your cell phone or
wireless device?
Yes
No
Don’t know

E19.

1
2
9

SKIP TO E20
SKIP TO E20

In a typical day, how many emails do you SEND over your cell phone
or wireless device?
________
Don’t know

E20.

SKIP TO E18
SKIP TO E18

In a typical day, how many times do you check information on the
Internet using your cellular phone’s web browser?
________
Don’t know

E18.

1
2
3
4
5
9

number of emails sent per day
99999

Do you currently use your cellular phone for instant messaging?
Yes
No
Don’t know
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SKIP TO E22a
SKIP TO E22a
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E21.

On average, how often do you use your cellular phone for instant
messaging?
Every day
A few times a week
Once a week
A few times a month
Don’t know

1
2
3
4
9

RANDOMIZE E22a AND E22b
E22a. Who do you most often call on your cell phone? ACCEPT MULTIPLE
RESPONSES
Boyfriend / girlfriend
Other family members such as parents or relatives
Friends
Work colleagues
Employer / boss
Other (Specify)
Don’t know

1
2
3
4
5
77
99

E22b. ASK IF E3=1: Who do you most often text on your cell phone?
ACCEPT MULTIPLE RESPONSES
Boyfriend/ girlfriend
Other family members such as parents or relatives
Friends
Work colleagues
Employer / boss
Other (Specify)
Don’t know
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E23.

What are the three most important activities that you perform on your
cell phone? ACCEPT 3 RESPONSES
Talking
Sending / receiving text messages
Sending / receiving email messages
Accessing voice mail
Taking photos
Browsing the Internet
Playing music
Playing games
Work on organizer (calendar)
Facebook / MySpace/ Social networking
Reading alerts (news, sports, weather)
GPS mapping
Other (Specify)
Don’t know

E24.

1
2
12
3
4
5
6
7
8
9
10
11
77
99

I am going to read you a few statements. For each one, please
answer yes or no: RANDOMIZE STATEMENTS
a. Does your cell phone allow you to have a better relationship with
your family?
b. Does having a cell phone allow you to manage your family’s
schedule more effectively?
c. Do you feel safe knowing that you can reach your family easily by
using your cell phone?
Yes
No
Don’t know

E25.

1
2
9

How appealing do you find the idea of having all aspects of your life
centralized in your cell phone – such as having voice, email, music,
photographs, video, GPS, etc. all together in your cell phone? Would
you say it is…
Very appealing
Somewhat appealing
Indifferent
Not very appealing
Not at all appealing
Don’t know
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E26.

On a scale from 1 to 10, where 1 is ‘not an important device in my life’
and 10 is ‘an extremely important device in my life’, please rate the
importance of the following devices as they relate to your needs and
lifestyle: RANDOMIZE LIST
a.
b.
c.
d.
e.
f.
g.
h.

Computer
Cell phone
Digital camera
Ipod/mp3 player
Gaming console such as an Xbox, Playstation, or Nintendo
Television
Internet
Home phone service

Extremely
important
10

9

8

7
98
99

E27.

6

5

4

3

2

Not
important
1

Don’t own / have access to this
Don’t know

And how often would you say that you access social networking sites
such as Facebook and MySpace, etc. on your cell phone? READ
LIST
Several times a day
Once a day
A couple of times a week
A couple of times a month
Don’t access those sites with my cell phone
Don’t know
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2
3
4
5
9

54

CWTA – 2008 Attitudes Towards Wireless Study (FINAL)

E28.

I am going to read you a list of situations. For each one, I would like
you to tell me which feature on your cell phone you would prefer to
use: RANDOMIZE LIST – REPEAT SCALE AS NECESSARY
a.
b.
c.
d.
e.

Making social plans
Communicating about homework
Gossiping
Flirting
Inform a friend about a cool new song you just heard

Talk on your cell phone
Use text messaging on your cell phone
Instant messaging on your cell phone
Through Facebook or MySpace on your cell phone
Don’t do that activity
Don’t know
E29.

How interested would you be if your school were to become more
“cell phone friendly”, meaning that school announcements would be
communicated over your cell phone?
Very interested
Somewhat interested
Not very interested
Not interested at all
Don’t know

E30.

4
3
2
1
9

ASK MOBILE SOCIAL NETWORKERS: Do you feel that the ability
to access your friends and family using Facebook or MySpace on
your cell phone has improved, worsened, or has had no impact on
your relationship with them?
Improved
Worsened
Has had no impact
Don’t know

E31.

1
2
3
4
8
9

1
2
3
9

ASK IF E3=1: Do you feel that the ability to text your friends and
family has improved, worsened, or has had no impact on your
relationship with them?
Improved
Worsened
Has had no impact
Don’t know
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E32.

RANDOMIZE STATEMENTS

a.

ASK IF E3=1: If you had to give up either text messaging or voice
communications on your cell phone for one day, which service would
you rather give up?
ASK IF E3=1 AND E27=1 - 4: If you had to give up either text
messaging or mobile social networking (in other words, using
Facebook or MySpace on your cell phone) on your cell phone for one
day, which service would you rather give up?
ASK IF E27=1 - 4: If you had to give up either mobile social
networking (in other words, using Facebook or MySpace on your cell
phone) or voice communications on your cell phone for one day,
which service would you rather give up?

b.

c.

EX.

Are you:
Male
Female

1
2

THANK RESPONDENT AND LOG INTERVIEW AS A COMPLETION
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